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Overview

ÅTypical response

ÅPositive trends

ÅRoom for improvement 



Response Rate
ÅSurvey sent to 2041 undergraduate, full-

time Business majors

Å316 responses

Å15.5% students responded



Typical Response

Å Junior Marketing Major

Å IBM computer

Å Frequently uses laptop in class (more than once a week) (38 %) 

and uses it for 1-2 courses (33%) or 3-4 courses (37%) this year

Å Believes laptop was an integral part of learning (75%)

Å Would consider purchasing a Mac (66.5%) and is willing to spend 

additional money to run XP

Å Main problems were hardware failure (47%) and 

networking/printing issues (70%)



Å Backing up data primarily to removable device (flash drive, external 

drive) (62%) [Note: 28% do not back up]

Å Scans for virus once a week (35%) [Note: 11% never scan, or only 

scan once a year]

Å Uses many Microsoft Office products frequently  (Excel: 34%, Power 

Point: 30%; Word: 87%; Access: 3.5%)

Å Heavy iTunes user (73%)

Å Visited the Student Technology Center (STC) 0-1 times this year (0: 

30%; 1: 26%)

Å Satisfied with the support provided by STC (very satisfied: 18%; 

satisfied: 44%)

Å STC hours were convenient (97%)

Typical Response



Distribution of Participants

316 Students



Distribution of Majors

Accounting, 45
Decision & System 

Sciences, 15

Finance, 67

Food Marketing, 43

International 
Business, 8

Management, 22

Marketing, 78

Pharmaceutical 
Marketing, 19

Undecided 
Business, 38



Manufacturer Distribution

Lenovo, 58

IBM, 205

Apple, 7

Gateway, 2
Dell, 19

Sony, 4 HP, 11
Toshiba, 4



Academic Usage

0 Courses,
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More than 6  13% 2006-07 Results

0 Courses: 6%

1-2 Courses: 39%

3-4 Courses: 32%

5-6 Courses 13%

More than 6: 10%
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Frequently: Approx 27%

Sometimes: Approx 27%

Never: Approx 10%


