
rely on word-of-mouth as the primary source of advertising.
“It was a big deal when my dad let us get a computer in the

office a few years ago,” Daneen joked. “Even then, it didn’t have
the Internet or Microsoft Word.”

“My father has done a wonderful job building the
business with my mom, but it’s still an old-world bakery,”
she explained. “We need to make some changes.”

Daneen, who will graduate this spring, is taking what she
has learned in the classroom and applying it directly to her
family business in order to bring it up-to-date in a technology-
based world. 

Through Daneen’s food marketing classes, she has learned
how to update the business and ensure success. In her
Consumer Behavior class, instructed by Nancy Childs, Ph.D.,
professor of food marketing, Daneen audited the bakery to see
what practices could be improved. 

“It was interesting because I’ve never sat on the other side
of the counter and watched my customers,” she explained.
“It helped me become more aware of what the bakery needs.”

On her to-do list are tasks such as creating an e-mail list
and customer database, recording customer demographics
and branding a slogan for the bakery to increase recognition. 

Local radio stations such as WIP Sports Radio often
order food in exchange for free airtime, so Daneen plans to
use this to her advantage. “I’m working on a consistent
message that people recognize and associate with our bakery
to deliver on the radio or TV,” she said.

What is Daneen’s goal by graduation? “I am reviewing our
current business strategies and hoping to present new, more
effective solutions to my father so that we have something to
work from,” she said.  “I have learned so much through my
economics class about supply and demand, and I think our
business has the potential to be operating above the curve.”

With the independent study Daneen is taking this
spring under the guidance of Richard George, Ph.D., profes-
sor of food marketing, she hopes her plan will come to
fruition. The class will allow her to devote time specifically

toward reviewing and updating her business strategies.
“My dad wants to further the business, but I just don’t

think he can do it himself because he’s too emotional about
it,” said Daneen. “So that’s where I come into the picture.” 

ABC News
Asheville Citizen-Times
Asbury Park Press
Associated Press
The Baltimore Sun
The Bellingham Herald
The Boston Globe
Business Strata
BusinessWeek
Cattle Network
Chicago Tribune
Catholic.org
Chicago Parent
Chicago Tribune
CNS News
CRM News
The Daily Press
Digg
E-Commerce Times

ECT News
Entrepreneur
Examiner
Fashion Monitor Toronto
Financial Times
Forbes
The Globe and Mail
Greeley Tribune
Gourmet Retailer
Grocery Headquarters
The Hartford Business Journal
Hartford Courant
The Huffington Post
International Business Times
KYW/CBS3
KGW/TV8
KING/TV6
Linux News
The Los Angeles Times

The Lubbock-Avalanche Journal
MacNewsWorld
Media Research Center
Mid County Tri-City Herald
The Morning Call
The Modesto Bee
MSNBC
Muscle Mag Fitness
National Public Radio
Newsday
Newsweek
NewsBlaze
Newsday
NY Daily News
The Olympian
Orlando Sentinel
The Packer
The Patriot Post
The Philadelphia Business Journal

The Philadelphia Inquirer
Press of Atlantic City
Retail Wire
Republican-American
The Sacramento Bee
Seattle Times
Seattle Post-Intelligencer
Sun-Sentinel
The Star-Ledger
Supermarket News
The Southern Times
TechNewsWorld
The Times and Democrat
Virginia Gazette
The Washington Post
Wisconsin Public Radio
WPVI/6ABC

Newsmakers
Erivan K. Haub School of Business faculty have contributed their expertise to stories appearing in the following media outlets:
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Family Business, continued from page 8

Daneen behind the bakery counter stocked with Marchianos
top-selling stromboli.



Spring 2009   | 11

Journal/Research Highlights
David Allan, Ph.D. ’98

assistant professor of marketing
Journal of Advertising Research
Marketing Education Review

William J. Byron, S.J. ’51
University professor of business and
society

Delta Epsilon Sigma Journal
The Pastoral Review

Nancy Childs, Ph.D.
professor of food marketing

Journal of the American College of 
Nutrition

Journal of Advertising Research
Marketing and Public Policy 

Proceedings
Book of Abstracts IFT 2008

Ronald Dufresne, Ph.D.
assistant professor of management

Law and Contemporary Problems
Journal of Management Inquiry

Lucy Ford, Ph.D.
assistant professor of management

Journal of Occupational and 
Organizational Psychology

Ronald K. Klimberg, Ph.D.
associate professor of decision and
system sciences

Fundamentals of Forecasting Using 
Excel (Industrial Press)

International Journal of Management
Science

Advances in Business and 
Management Forecasting

Ginette McManus, Ph.D.
associate professor of finance

Journal of Business and Economics 
Research

Quarterly Review of Economics and 
Finance

The Business Review
ICFAI Journal of Urban Policy

Virginia Miori, Ph.D. 
assistant professor of decision and
system sciences

Manufacturing, Distribution and 
Transportation in the Supply 
Chain

Advances in Business and 
Management Forecasting

Stephen Porth, Ph.D. ’80
associate dean of HSB and professor of
management

International Journal of 
Pharmaceutical and Healthcare 
Marketing

Pharmaceutical Executive

Nicholas J. Robak, Ph.D.
professor of decision & system sciences

Management Review: An 
International Journal

Journal of Business Case Studies

Carolin D. Schellhorn, Ph.D.
assistant professor of finance

North American Journal of Finance 
and Banking Research 

Journal of Business and Economics 
Research

W. Richard Sherman, LLM, CPA
professor of accounting

The Elderlaw Report
Journal of Personal Finance

Michael Solomon, Ph.D.
professor of marketing and director,
Center for Consumer Research

Marketing Education Review
Journal of Advertising Education
The Truth About What Consumers 

Want (FT Press)
Marketing: Real People, Real 

Choices:  6th edition 
(Prentice Hall)

Consumer Behavior: In Fashion
(Prentice Hall)

Consumer Behavior: Buying, Having,
and Being: 8th edition
(Prentice Hall)

Chapters in:
Handbook of Research on Digital 

Media and Advertising: User 
Generated Content Consumption
(IGI Global)

Handbook on Brand Experience and
Management (Edward Elgar)

Virtual Social Identity (Sharpe)

Tim Swift, Ph.D.
assistant professor of management

Research Policy
Journal of Business Strategy
European Journal of Scientific 

Research

Ahmet Tezel, Ph.D.
associate professor of finance

Technical Analysis of Stocks and 
Commodities

Journal of Business and Economics 
Research

The Business Review
Journal of Personal Finance
The ICFAI Journal of Urban Policy

Ira Yermish, Ph.D.
assistant professor of decision and
system sciences

International Journal of Knowledge 
Management

John C. Yi, Ph.D.
assistant professor of decisions and
system sciences

Expert Systems with Applications

Natalie Wood, Ph.D.
assistant professor of marketing

Marketing Education Review
Journal of Advertising Education
Virtual Social Identity (Sharpe)

David Allan, Ph.D. ’98

Nancy Childs, Ph.D.

Christopher Coyne, Ph.D. ’67

Joseph DiAngelo Jr., Ed.D. ’70

Richard George, Ph.D. ’67

Amy Lipton, Ph.D.

John Lord, Ph.D. ’71 

John McCall, Ph.D.

Virginia Miori, Ph.D.

Eric Patton, Ph.D.

Joseph Ragan ’69

Claire Simmers, Ph.D.

Michael Solomon, Ph.D.

John Stanton, Ph.D.

Scott Testa Ph.D.

William Trombetta, Ed.D. ’65

Natalie Wood, Ph.D.

Faculty members who have
been seen and heard in the
news include:




