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Compiled by the Career Development Center, February, 2003

Information received from all Saint Joseph's University graduates is compiled and presented in this
report. Detailed information about employment patterns and graduate and professional school
placements is included within. Results of the Undergraduate Day survey are contained in the first
section of the report, followed by University College information and Master's Degree Program
information, respectively.

The following includes highlights of the significant findings from the survey of the 2002 Undergraduate
Day Class. Information is based on 542 graduates, 76% of the graduating class.

HIGHLIGHTS FROM THE 2002 UNDERGRADUATE DAY REPORT

¢ 76% of the graduates responded to the survey.
+ 88% of the respondents are employed and/or pursuing additional education.

¢ Fourteen students (3% of respondents) are involved in Full-Time volunteer programs such as: The
Jesuit Volunteer Corps, Salvation Army, and Americorps/VISTA.

¢ Students who utilized the Career Development Center in their job search earned on average,
approximately $1,000 more in starting salary than those who did not use the Center.

¢ Those seeking employment totaled 6% as of the printing of this report. This has decreased by 3%
from last year.

+ The average starting salary for the class of 2002 was $31,700. This is a decrease of $1300 from
2001.

¢ The average starting salary for Business majors was $36,000; this number remained the same from
2001. The average starting salary for Liberal Arts & Sciences majors was $28,500. This was a
decrease of $1500 from last year.

The table below depicts the post-graduation status of the undergraduate day class of 2002
based upon information received from 542 of the graduates, 76% of the graduating class.

Where are the 2002 Graduates Living?

POST-GRADUATION STATUS 2002

Employed™ 63% DE 3%--|_|-Other 4%

Graduate School Full Time 22%  CT 4%t

Graduate School Part Time 3% NY 5%-+

Volunteering 3%

Seeking Employment 6% --t---PA 57%

Other (Includes Traveling and No 3%
Response to Item on Survey)
**INCLUDES  GRADUATES  WORKING
FULL- AND PART-TIME




EMPLOYMENT ACTIVITY FOR THE UNDERGRADUATE DAY CLASS OF 2002

Saint Joseph’s University graduates of the undergraduate day class of 2002 have selected to
enter a variety of career fields. Those fields attracting the highest number of graduates include:
Marketing/Sales, Education, and Finance. The chart below shows the career field trends of
SJU graduates over the last four years.

Employment By Organization Type

TYPE OF ORGANIZATION 2002 2001 2000 1999
Marketing/Sales 27% 26% 24% 13%
Education 20% 13% 15% 18%
Finance 12% 10% 8% 19%
Accounting 6% 7% 10% 10%
Health & Medicine 6% 4% 6% 5%
Management/MIS 4% 5% 9% 3%
Science/Scientific Research 3% 5% 2% 4%
Human & Community Service 3% 3% 5% 5%
Communications 3% 3% 1% 6%
Government 3% 2% 2% 3%
Consulting 2% 5% 3% 2%
Human Resources 2% - - -
Law Enforcement 2% - - -
Other 2% 11% 5% 11%
Sports 1% - - -
Service 1% - - -
Technology 1% - - -
Temporary 5% 2% 2% -
Law 5% 1% 3% -
Arts, Museum & Architecture 5% 1% 1% 1%
Public Interest/Non-Scientific 5% 5% 1% -
Research

Military 0% 1% 2% -
Ministry/Religious 0% 5% 1% -

Organizations Employing SJU Graduates of the Undergraduate Day Class of 2002

Americorps

Bancroft Neurohealth

Black & Decker

Campbell Soup Company
Cardinal O’Hara High School
Carroll Communications
Catholic Charities

Central Bucks School District
Commerce Bank

Computer Associates
Cranford Health & Extended Care

Dermik Laboratories
Devereaux Foundation
Ernst & Young, LLP
FBI

First Union

Frito Lay

Goldman Sachs & Co.
Harmelin Media

Ikea — North America
Jesuit Volunteer Corps
Johnson & Johnson

L’Oreal

MBNA America

Nat’l. Board of Medical Examiners
New York Liberty

NJ Republican State Committee
Robert Wood Johnson

SEI Investments

Teach for America

The Vanguard Group

Thomas Advertising

US Department of State



Salary by Major-Undergraduate Day Class of 2002

Below is a breakdown of the starting salaries by academic major for the undergraduate day class
of 2002. Starting bonus amounts are also indicated, where available. Salaries and bonus
amounts varied by undergraduate major, geographic location, and industry. Included in the chart
below are: the academic major, the number of graduates reporting salaries, the average starting
salary, average bonus amounts and number of bonuses offered.

Maijor # | Average |Average| # of History 3 $29,000 N/A -
$Salary gonus Bonuses MIS 14 | $35,000 N/A -
Biology 7 $30,000 N/A - Health Services 13 | $25,000 N/A )
Chemistry 2 $30,000 N/A - Interqatlonal 6 $28.000 N/A -
Computer Science | 1 $52,500 N/A - Relations
Criminal Justice | 10 | $30,000 | N/A - Management 5 | $33,500 | N/A -
Economics 2 $25,000 N/A _ Marketing 26 $34,000 $3000 2
Education 34| $27,000 | $4500 | 1 Mathematics 3 | $26000 | NA -
English 19 | $30,000 | N/A ; ,\Pﬂgf;’;‘t?:ge“t'ca' 4 | $41,000 | NA -
Environmental 2 | $27,500 | N/A i Philosophy i N/A N/A :
Finance 28 | $36,000 | $2000 1 Physics 2 | $37,500 | N/A -
Fine and Political Science 7 $30,000 $1000 1
Performing As | ° | $24.000 | N/A - Psychology 15| $27,000 | NA -
Food Marketing 25 | $35,000 $2800 4 Sociology 7 $26,000 N/A -
Foreign Language | 4 $35,000 N/A - Theology - N/A N/A -

CONTINUING EDUCATION ACTIVITY FOR THE UNDERGRADUATE DAY CLASS OF 2002

Twenty-two percent of the respondents to the 2002 Post Graduate Survey are attending
graduate school on a full-time basis. An additional three percent are attending graduate school
part-time. Below is a chart depicting the areas of study chosen by graduates over the last five
years.

Summary of Program of Study

2002 2001 2000 1999 1998
MAJOR % % % %
Education 23% 26% 12% 20% 20%
Medicine 9% 14% - 4% 10%
Social Science 18% 12% 18% 26% 14%
Business 9% 10% 12% 10% 8%
Law 17% 10% 10% 10% 185
Humanities/Arts 6% 7% 15% 4% 9%
Health Care 6% 7% 6% - -
Physical/Life Science 9% 7% 12% 16% 10%
Other 3% 5% 12% 10% 9%
Criminal Justice 0% 2% 3% - -

Graduate studies in Education, Social Science and Law are most popular for Saint Joseph’s
graduates pursuing additional education. Some of the post baccalaureate colleges and universities
that Saint Joseph’s graduates are attending are listed on the next page.




Colleges & Universities Where 2002 Undergraduate Day Graduates Are Studying

American University
Arcadia University

Boston University

Chestnut Hill College
Culinary Institute of America
Dickinson University

Drexel University

Fairfield University

Fairleigh Dickinson University
Georgetown University
Hunter College

Grant and Scholarship Information — Class of 2002

Graduates of the class of 2002 who went on to graduate
study were awarded an average of $12,000 in scholarship
or grant funding; a decrease of $1000 from 2001. Awards
ranged from $1,000 to $26,000. Approximately forty

Immaculata University
LaSalle University
Marywood University
Millersville University
Northeastern University
PCOM

Rowan University
Rutgers University
Saint Joseph's University
Seton Hall University
St. Vincent's College

Temple University
Thomas Jefferson U.
Touro College

University of Miami
University of Maine
University of Pennsylvania
University of Pittsburgh
University of Virginia
Villanova University
Widener University

Plans to Continue Education
(N=207)

In 5+ Years

percent of the graduates enrolled in continuing education 60%
were awarded some type of scholarship or grant.
Of those not currently enrolled in continuing education, 207
reported future plans for academic study. (See chart to the In 3-4 Years
; In 1-2 Years
right.)
ADDITIONAL INFORMATION ABOUT THE UNDERGRADUATE DAY CLASS OF 2002
Began Looking for Employment
The bar chart to the left reflects answers to the
359 329% question: “When did you start looking for a job?”
30% 2% ] oy As illustrated, the responses were:
25% — °
1 159 _
%gﬁjg , % 8% Before beginning senior year 15%
10% | Two semesters before graduation 24%
8% I ‘ [] One semester before graduation 32%
& ° 5 5 2 1-2 months after graduation 21%
%, S S <l 6 3-6 months after graduation 8%
7
® 2 2% % %
S O o £ %
’),O @/':9 5’/-@ Ay Ay
Employment Was Obtained
ploy . ' The pie chart to the left illustrates graduates'
4% responses to the question: “With respect to
More than 6 graduation, when did you obtain your position?”
Months After Before A summary of responses indicates the following:
Graduation
Within 6 Months Bgfo_re graduation _ 36%
Aftar Within 6 months after graduation 60%
More than 6 months after graduation 4%



HIGHLIGHTS FROM THE 2002 UNIVERSITY COLLEGE REPORT

The following includes highlights of the significant findings from the survey of the 2002 University
College Graduates. Information is based on 44 graduates, 37% of the graduating class.

+ 37% of the graduates responded to the survey.

¢ 91% of the respondents are employed and/or pursuing additional education. (87% employed, 4%
continuing education)

¢ Those seeking employment totaled 7% as of the printing of this report. (N=3 respondents)
¢ The average salary for the University College graduates of 2002 was $39,000.

¢ The average salary for Business majors was $42,500. The average salary for Liberal Arts & Science
majors was $37,500.

ORGANIZATIONS EMPLOYING 2002 UNIVERSITY COLLEGE GRADUATES

WCA Head Start
XL Express Air Freight

PA Suburban Water Company
Philadelphia Board of Education

e Camden County Dept. of Health & Human Services e Philadelphia Police Department

e Cendant Mortgage e The Coffee Source

e Foamex e Tutorbots, Inc.

e GlaxoSmithKline e United States Postal Service

e Guard Insurance e University of Pennsylvania Hospital
¢ Independence Blue Cross e University of the Sciences

e Investec, Inc. e Upper Merion School District

o Jostens e Wawa, Inc.

[ ] [ ]

CAREER-RELATED IMPROVEMENTS ATTRIBUTED TO ATTAINMENT OF BACHELOR’S DEGREE

Forty-nine percent of the University College graduates remained with their current employer at the time
of completing the survey. Many of these graduates experienced career enhancements such as
promotions, salary increases, title changes and added responsibilities. The table below depicts the
type of career-related improvements the graduates earned as a result of attaining the Bachelor’s
degree.

Promotion 7%
Salary Increase 14%
Average Salary Increase $14,000
Title Change 7%
Added Responsibilities 12%
Other 2%




HIGHLIGHTS FROM THE 2002 MASTER’S PROGRAMS
GRADUATE REPORT

The following includes highlights of the significant findings from the survey of the 2002 Master’s
Degree Program graduates. Information is based on 245 graduates, 46% of the graduating class.

¢ 46% of the graduates responded to the survey.
¢ 94% of the respondents are employed and/or pursuing additional education.
¢ Those seeking employment totaled 6%

¢ The average salary for the Master’s program graduates of 2002 was $62,000 with an average
bonus of $8,000.

¢ The average salary for the Master’s level graduates of Business programs was $75,000 with an
average bonus of $11,000.

¢ For Master’s level graduates of Arts & Science programs, the average salary was $51,000 with
an average bonus of $7,000.

Salary by Major - Master’s Program Graduates - Class of 2002

Below is a breakdown of the starting salaries by academic major for the Master’s level graduates of
the class of 2002. Salary bonus amounts are also indicated, where available. Salaries and bonus
amounts varied by major, geographic location, and industry. Included in the chart below are: the
academic major, the number of graduates reporting salaries, the average salary, average bonus
amounts and number of bonuses offered.

Maijor # Average | Average # of Health
! Salarg}]/ Bonugs Bonuses Administration 17/| $65,000 ) )
Accounting 1 $95,000 - - Health Education 7 $46,000 | $3,000 3
Chemistry 1 $45,000 - - MIS 6 $82,000 - -
Computer Science | 10 | $44,000 | $10,000 1 Information 9 $54.000 | $5.000 9
Criminal Justice 16 | $53,000 | $9,000 1 Technology ’ ’
Education 40 | $40,000 | $5,000 | 10 'M”;er[(r:ﬁ]‘;”a' 1 | $85,000 - -
Epc\)/tlézzgnnental 2 | $55,000 - - Management 7 | $75,000 -
EMBA 11 $82,000 $30,000 1 Marketing 13 $60,000 $5,000 2
Finance 15 | $68,000 i 3 Pharmaceutical 2 | $80,000 | $5000 | 1
Food Marketing 7 | $89,000 ; ; Marketing . ’ ’
: ’ Nurse Anesthesia | 4 | $95,000 |$17,000 3
General Business | 17 | $74,000 - -
Gerontological Psychology 5 | $37,000 - -
Services 1 $35,000 - - Public Safety 2 $75,000 - -
: Training &
g:s\:itgei Medical 2 | $85,000 - - Develogment 7 | $71,000 ) )




PosT-GRADUATION STATUS - MASTER’S PROGRAM GRADUATES - CLASS OF 2002

Status Percentage
Employed Full Time 89%
Employed Part Time 2%
Continuing Education Full Time 2%
Continuing Education Part Time 0%
Seeking Employment 6%
Other (Includes No Response to 1%
Item on Survey

ORGANIZATIONS EMPLOYING 2002 GRADUATES OF SJU MASTER’S DEGREE PROGRAMS

ACNielsen

Air Products & Chemicals, Inc.
Albert Einstein Medical Center
Aramark

Archdiocese of Philadelphia
AstraZeneca Pharmaceuticals
Aventis Pharmaceuticals

Bannett International

Binney & Smith

Camden County Prosecutor’s Office
Children’s Hospital of Philadelphia
Cigna Corp.

Citizens Bank

City of Philadelphia

Commerce Bank

Council Rock School District

Delaware Investments
Exelon

First Union/Wachovia

Fox Chase Cancer Center
GE Capital

GlaxoSmithKline

GMAC Commercial Mortgage
Hatfield Quality Meats

Health Partners

IMS Consulting

JP Morgan

Lehigh Valley Hospital
McLeod Regional Medical Center
Media Networks, Inc.

Merck & Co., Inc.

Merion Publications

Motorola

Nationwide Financials
Novartis Pharmaceuticals
Philadelphia Newspapers
Philadelphia Prisons
Primavera Systems
Shering Plough

Senate of Pennsylvania
Simon & Schuster

The Vanguard Group
Trigen Energy

Unisys Corp.

Verizon Communications
Volunteers of America
Wyeth Pharmaceuticals
Zion Synagogue

CAREER-RELATED IMPROVEMENTS ATTRIBUTED TO ATTAINMENT OF MASTER’S DEGREE

Sixty-three percent of the Master’'s Degree graduates remained with their current employer at the time
of completing the survey. Many of these graduates experienced career enhancements such as
promotions, salary increases, title changes and added responsibilities. The table below depicts the
type of career-related improvements the graduates earned as a result of attaining the Master’s degree.

Promotion 12%
Salary Increase 38%
Average Salary Increase $6,000
Title Change 9%
Added Responsibilities 17%
Other 2%
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