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RESEARCH INTERESTS/AREAS 

 
Consumer Behavior, Advertising, Computer Mediated Environments (Internet), Virtual 

Worlds/Avatar, Themed Environments and Vulnerable Consumers 
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REFEREED PUBLICATIONS  

 

Wood, Natalie T., Lyle R. Wetsch, Michael R. Solomon and Ken Hudson (2009) “From Interactive to 
Immersive: Advertising Education takes a Virtual Leap of Faith.” Journal of Advertising Education, 

13 (1) (In Press) 

 
Wood, Natalie T, Michael R. Solomon and David Allan (2008), “Welcome to the Matrix: e-learning 

Gets a Second Life.” Marketing Education Review, 18 (2) (In Press) 

 

Wood, Natalie T., Solomon, Michael R. and Basil G. Englis (2008). “Personalization of the Web 
Interface: The Impact of Web Avatars on Users‟ Response to E-Commerce Sites,” Journal of Website 

Promotion, 2 (1/2)53-69. 

 
Munoz, Caroline K. and Wood, Natalie T. “A Recipe for Success: Understanding and Influencing 

Regional Perceptions of Authenticity in Themed Restaurants.” The International Journal of Culture, 

Tourism and Hospitality (In Press). 

 
Wood, Natalie T. and Kenneth C. Herbst (2007). “Political Star Power and Political Parties: Does 

Celebrity Endorsement Win First-Time Votes? Journal of Political Marketing, Special Issue on 

Theory and Concept Development, 6 (2/3) 141-158. 
 

Wood, Natalie T. and Caroline Munoz. (2007) “No Rules, Just Right or is it? The Role of Themed 

Restaurants as Cultural Ambassadors.” Tourism and Hospitality Research 7(3/4) 242-255. 
 

Munoz, Caroline K., Wood, Natalie T. and Helene Cherrier (2006) “It‟s a Small World After All: 

Cross Cultural Teaching Methodologies” Marketing Education Review, Special Issue on Teaching 

Innovation, 16 (1) 53-57. 
 

Munoz, Caroline K, Natalie T. Wood and Michael R. Solomon (2006) “Real or Blarney?: A Cross-

Cultural Study of Perceived Authenticity in Irish Pubs” Journal of Consumer Behaviour, 5 (3), 222-
234. 

 

Wood, Natalie T, Michael R. Solomon and Basil G. Englis (2005) “Personalization of Online 
Avatars: Is the Messenger as Important as the Message?” International Journal of Internet Marketing 

and Advertising, 2 (1/2), 143-161. 

 

Lego, Caroline K, Natalie T. Wood, Michael R Solomon and Stephanie McFee (2002), "A Thirst for 
the Real Thing in Themed Retail Environments: Consumer Authenticity in Irish Pubs,” The Journal 

of Foodservice Business Research, 5 (2), 61-74. 

 

REFEREED BOOK CHAPTE RS 

 

Solomon, Michael R and Natalie T. Wood (2009) “Virtual Social Identity: Welcome to the 

Metaverse” in eds Michael R. Solomon and Natalie T. Wood, Virtual Social Identity and Consumer 
Behavior. Advertising and Consumer Psychology Book Series. ME Sharp (forthcoming). 

 

Wood, Natalie T and Michael R. Solomon “Virtual Worlds, Real Impact:  
Advertising in Immersive Digital Environments” in eds Matthew S. Eastin, Terry Daugherty, and 

Neal M. Burns, Handbook of Research on Digital Media and Advertising: User Generated Content 



SEPTEMBER 9, 2008         3 3 

Consumption, IGI Global (forthcoming) 

 
Wood, Natalie T, Michael R. Solomon and Basil G. Englis (2003) “No One Looks That Good in Real 

Life!: Projections of the Real versus Ideal Self in the Online Visual Space,” in eds. Linda Scott and 

Rajeev Batra, Persuasive Imagery: A Consumer Response Perspective, Mahwah: NJ. Lawrence 

Erlbaum, 383-395. 
 

 

PUBLISHED BOOK REVIE WS 

 

Wood, Natalie T. Managing Online Forums by Patrick O‟Keefe, 2008, New York: NY. AMACOM, 

Published in the Journal of Consumer Marketing (In Press). 

 

REFEREED CONFERENCE PRESENTATIONS & PUBL ISEHD PROCEEDINGS ï 

FULL PAPERS AND ABSTRACTS 

 

Natalie T. Wood, Lan Chaplin and Michael R. Solomon (2008) “Virtually Me: Youth Consumers and 

Their Online Identities,”paper presented in special session on  Virtual Community Consumer Culture 
in A.L McGill and S.Shavitt (eds), Advances in Consumer Research, vol XXX (Extended abstract). 

 

Helene Cherrier, Caroline Munoz (2008)“Ethnic identity negotiation: The Implications of short term 
exposures to a similar culture,” in A.L McGill and S.Shavitt (eds), Advances in Consumer Research, 

vol XXX (Working Paper Extended abstract). 

 

Wood, Natalie T, Michael R. Solomon  and David Allan (2008)“Staking Your Claim in the Land 

Rush of Virtual World Education:  How to Build a Second Life Campus” DMEF special 

session “From Interactive to Immersive: Marketing Education takes a Virtual Leap of Faith.” 
Direct/Interactive Marketing Research Summit Las Vegas, NV. (Extended abstract) 

 

Michael R. Solomon and Natalie T. Wood  (2008). “From Bottom-Up to Top-Down:  Building a 
Virtual University Campus.” The Sloan-C International Symposium on Emerging Technology 

Applications for Online Learning, Carefree, AZ (Abstract).  

 
Caroline Munoz and Natalie T Wood (2008) “Money Matters: Who is Responsible for Educating 

International Consumers?” Proceedings of the Marketing and Public Policy Conference, Philadelphia, 

PA (Extended abstract). 
 

Wood, Natalie T and Michael R. Solomon (2008) “Digital Brand Personality: Does the Matchup 

Hypothesis Extend to Online Environments?” in A.Y Lee and D. Soman (eds), Advances in 
Consumer Research, vol XXX (Extended abstract). 

 

Wood, Natalie T, David Allan and Michael R. Solomon (2008) “Virtual Learning Becomes a Virtual 

Reality.” Proceedings of the American Marketing Association International Collegiate Conference, 
New Orleans, LA (Extended abstract).  

 

Wood, Natalie T and Caroline Munoz (2007) “From Paper to Plastic: U.S. Immigrants Struggle with 
the Concept of Credit.” Proceeding of the 12th Cross Cultural Research Conference, Honolulu, 

Hawaii (Extended abstract). 
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Munoz, Caroline. Wood, Natalie T and Helene Cherrier (2007) “Credit Cards and the International 
Student: Ethical Implications for Educational and Financial Institutions.” Proceedings of the 

Marketing and Public Policy Conference, Washington D.C. (Extended abstract) 

 

Wood, Natalie T, Cherrier, Helene and Caroline Munoz (2007) “What it means to be an adult: Points 
of vulnerability for youths in transition.” Proceedings of the Society for Consumer Psychology 

Winter Conference, Las Vegas, NV. (Extended abstract). 

  
Munoz, Caroline and Natalie T. Wood (2006) “It‟s Not Just What You Eat, But Where You Eat: 

Regional Perceptions of Authenticity in Mexican Restaurants.” In Silvia Gonzalez and David Luna 

(eds.), Latin American Advances in Consumer Research, Vol. I, 2006/2007 (Extended abstract).  
 

Herbst, Kenneth C and Natalie T. Wood (2006) “Subjective Norms Dictate First-Time Voting 

Behavior: Celebrities Look Pretty but They Are Not Influential.” Proceedings of the Society for 

Personality and Social Psychology, Palm Springs, CA. (Abstract).  
 

Cherrier, Helene, Munoz, Caroline and Natalie T. Wood (2005) “Consumer, Ethnicity, and 

Transition: Considering Acculturation Processes in a Global Consumer Culture.” Proceedings of the 
11

th
 Cross Cultural Research Conference, Puerto Rico (Full paper). 

 

Munoz, Caroline and Natalie T. Wood (2004) “Muy Caliente!: A Visual Investigation of  "Authentic" 
Mexican Restaurants,” Proceedings of the Frontiers in Services Conference, Miami, Florida. 

(Abstract).  

 

Wright, Christine W, Caroline K. Lego, Natalie T. Wood and Michael R. Solomon (2002) “Cross-
Cultural Methodology: Bring the World into the Classroom.” in Regina Schlee and John Schibrowsky 

(eds.) 2002 Enabling Technologies and Marketing Education. Marketing Educators Conference 

Proceedings (Full paper). 
 

Wood, Natalie T, Michael R. Solomon and Basil G. Englis (2001) “Icons and Avatars: Consumer 

Guides in a Virtual World.” Proceedings of the American Academy of Advertising Conference, Salt 

Lake, Utah. (Abstract). 
 

Lego, Caroline K, Natalie T. Wood, Michael R. Solomon, Darach Turley and Martin O‟Neill (2001) 

“Real or Replica: Deciphering Authenticity in Irish Pubs,” in S.M Broniarczyk & K. Nakamoto 
(eds.). Advances in Consumer Research, Vol. XXVIII. (Abstract) 

 

REFERRED CONFERENCE PRESENTATIONS ïWITHOUT  PUBLICATION IN PROCE EDINGS  

 
 

Wood, Natalie T, Michael R. Solomon and David Allan (2008), “Welcome to the Matrix: e-learning 

Gets a Second Life.” Special Session on New Technologies in Teaching, AMA Summer Educators 
Conference, San Diego, CA. 

 

Wood, Natalie T, Lan Chaplin and Michael Solomon (2008), “Virtual Playgrounds” paper presented 
in Summer AMA Special Session on Adolescents Stepping out with Online Technology, San Diego, 

CA. 
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Groves, Ronald, Natalie T. Wood and Michael R. Solomon (2000), "But is it True Blue Mate? Cross-

Cultural Perceptions of Authenticity," paper presented in ACR Special Session “Realer than Real: 
Retail Hyperreality and the Encoding of „Authentic‟ Cultural Symbolism,” Association for Consumer 

Research Conference, Salt Lake City, Utah.  

 

Wood, Natalie T, Michael R. Solomon and Basil G. Englis (2000) “Icons and Avatars: Cyber-Models 
and Hyper-Mediated Visual Persuasion," Advertising & Consumer Psychology Conference, Ann 

Arbor, Michigan.   

 
Solomon, Michael R, Caroline K. Lego. Natalie T. Wood and Stephanie L. McFee (2000), "A Thirst 

for the Real Thing in Themed Retail Environments: Consumer Authenticity in Irish Pubs," Society 

for Marketing Advances Conference, Orlando Florida.  
 

WORK IN PROGRESS 

 
 

“College 2:0: Creating Your Virtual Campus ” Co-authored with Michael R. Solomon  as part of 

special session “Stake Your Claim in the Land Rush of Virtual Worlds:  Integrating Second Life into 

Marketing Education”  for SIG Teaching and Learning at AMA 2009 Winter Educators Conference.  
Session organizers Michael R. Solomon and Natalie T. Wood (under review) 

 

“Growing Up „Virtual‟: Interactive Technologies and their Impact on Youth Consumer Behavior” in 
ed. Tracy Tuten, Virtually Transforming Business: Web 2.0, Praeger Publishers (manuscript 

preparation). 

 

“Incorporating Ethics into the Marketing Communications Class: The Case of Joe and Jo Camel.” Co-
authored with David Allan (under review – Marketing Education Review) 

 

 “Virtual Playgrounds.” Co-authored with Lan Chaplin and Michael Solomon (data collection)  
 

“Global Consumer Culture: Implications of Social Encounters and Local Everyday Practices.” Co-

authored with Helene Cherrier and Caroline Munoz (under review). 
 

“Through the Glass…Darkly? Ethical pitfalls in cyberspace.” Co-authored with Michael R. Solomon 

and Brent Smith (manuscript preparation) 

 
“An Education in Personal Financial Management: The Role and Responsibilities of Educational 

Institutions and Marketers.” Co-authored with Caroline Munoz (data collection) 

 

EDITED VOLUMES /ISSUES (FORTHCOMING)  

 

Solomon, Michael R. and Natalie T. Wood (2008/9) “Virtual Social Identity and Consumer 
Behavior.” Advertising and Consumer Psychology Book Series. ME Sharp. 

 

Guest Editor with Caja Thimm (January 2009): Journal of Virtual Worlds Research. Special Issue on 

Social Identity and Consumer Behavior in Virtual Worlds. 
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HONORS AND AWARDS 

 

 Saint Joseph‟s University Faculty Merit Award – Research (2007)  

 Fellow, Pedro Arrupe Center for Business Ethics Saint Joseph's University (2007) 

 American Academy of Advertising Doctoral Dissertation Award (2001) 

 Outstanding International Graduate Student (2000) College of Human Sciences, Auburn 

University 

GRANTS 

 

 Saint Joseph‟s University Research Grant (2006)  

 Haub School of Business Research Grant (2005)  

 American Academy of Advertising Research Grant (2001)  

SERVICE 

 

PROFESSIONAL ACTIVITIES  
 

 Advisory Editor (2008 – current): Internet & Virtual Worlds: The International Research Journal 

 Expert Judge – Virtual Worlds (2007 - current): eLab eXchange (Prediction Markets), UC 

Riverside Sloan Center for Internet Retailing, Riverside, CA 

 Member (2007 – current): Second Life research consortium (sanctioned by Linden Lab and 

coordinated by GSD&M Idea City, Austin, TX) 

 

CONFERENCE ACTIVITIES  

 

 “From Interactive to Immersive: Marketing Education takes a Virtual Leap of Faith,” special 

session organizer and chair with Michael R. Solomon at the 2008 Direct/Interactive Marketing 
Research Summit, Las Vegas, NV 

 

 “Virtual Social Identity and Consumer Behavior,” conference chair with Michael R. Solomon for 

the 2008 Advertising and Consumer Psychology Conference, Philadelphia, PA  

 

 “Is Beauty Only Screen Deep? Perceptions of Avatars in Computer Mediated Environments,” 

special session organizer and chair with Michael R. Solomon at the 2007 Association for 

Consumer Research Conference, Memphis, TN 

 

 Reviewer 2008: Association for Consumer Research Conference; Advertising and Consumer 

Psychology Conference  

 Reviewer 2007: Cross Cultural Research Conference; UK Academy of Marketing Conference; 

Winter AMA Conference 
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UNIVERSITY ACTIVITIES  

 

 Assistant Director, The Center for Consumer Research, Saint Joseph's University (2007 – current) 

 Chief Architect, Saint Joseph's University Second Life campus (2007 – current) 

 Faculty Senate Executive Council (2005- current) 

 MBA Admissions Committee (2005 – current) 

 International Marketing Graduate Admissions Committee (2006 – Current) 

 Haub School of Business Executive Council (2005 – current) Secretary (2006) 

 Faculty advisor to 80 marketing majors (2005 – current)  

 Marketing coordinator for Principles of Marketing (approx 18 sections per year) (2005 – current) 

 Chair, Marketing Department Assurance of Learning Committee (AACSB) (2006 – current) 

 Marketing Department Recruiting Committee (2004-2005) 

PROFESSIONAL AFFILIATIONS  

 

 Association for Consumer Research 

 Society for Consumer Psychology 

 Society for Personality and Social Psychology 

 American Academy of Advertising 

 Philadelphia Ad Club 

TEACHING INTERESTS  AND EXPERIENCE  

 

Consumer Behavior, Marketing Research, Advertising and Promotions Management, Integrated 
Marketing Communications 

 

Classes Taught 

 

 Principles of Marketing (undergraduate and graduate – including online)  

 Marketing Research (undergraduate and graduate) 

 Consumer Behavior (undergraduate and graduate) 

 International Marketing (undergraduate) 

 Advertising and Promotions Management (undergraduate) 

 Integrated Marketing Communications (graduate) 

 Global Marketing Communications (graduate) 
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PROFESSIONAL EXPERIENCE  

 

Mind/Share Inc, Atlanta, USA     Associate 2003– Present 
 

 Custom research and consulting firm specializing in consumer behavior issues and lifestyle 

marketing strategies. 

 Companies/projects worked on: Better Homes & Gardens, Proctor & Gamble, eBay, Black & 

Decker, PPG Industries and Inter-Canel Ltd. 
 

Chamber of Commerce & Industry, Perth, Australia     Consultant 1995 - 1999             

 

Á Full-time position. Marketing and Business Development Consultant and Corporate Trainer 
Á Industries contracted/consulted to: mining/engineering, hospitality & tourism, retail, 

manufacturing, health, urban development, information technology, telecommunications. 

 
BankWest, Perth Australia      Development 1987-1995 

 

 Full-time position 

 Business development, marketing, human resources training. 
 
 

MEDIA  

 

Research featured and personally quoted in the following outlets: 
 

 Reuters (International)   Associated Content 

 Winston-Salem Journal (NC)  Eden Daily News (NC) 

 Atlanta Leader  Washington D.C News Net 

 National Post (Canada)  The Ocala Star-Banner (FL) 

 The Gazette (Montreal)  Manawatu Evening Standard (New Zealand) 

 Daily India (FL)  WebProNews (KY) 

 MTV News  VH1 News 

 Yahoo News  AOL News 

 The Morning Call (PA)  Philly Metro (PA) 

 The Rush Limbaugh Show  Philadelphia Inquirer 

 Philadelphia Daily News  Herald Sun (Australia)  

 


