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The purpose of this study was to determine the role of personal significance on the effects

of popular music in advertising to determine both the theoretical (the effect of personal
significance to the individual of popular music on the processing of advertising messages)
and practical (the design of more effective advertisements using popular music) implications.
The results indicated that advertising with popular music that is high in personal significance
can lead to greater attention to the ad (brand) and the music, greater memory for the brand,
more favorable attitudes toward the brand and the advertisement, and greater conation.
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